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Go! Asia
Promoting Thailand through Sport & Leisure
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Reaching the region with Asia’s leading travel &
lifestyle producer Capital Television

= For 11 years, Bangkok based Capital Television produced the
region’s most-watched destination program “Travel Asia &
Beyond”.

e The program reached 18 million homes via STAR World every
weekend and was the best-known travel program in Asia.

= [t maintained a number 1 spot on Sundays in Singapore, Hong
Kong and Manila for six consecutive years.

= In a new partnership with ESPN/STAR Sports, Capital TV will
expand its reach to over 142 million homes, via a unique new
program concept - “Go! Asia”.

= A special series “Go! Asia- Thailand™ will offer a wonderful
opportunity for local companies and events to promote

Thailand as a destination for both sporting pursuits and leisure.
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ESPN STAR SPORTS
Joint venture between ESPN Inc. and STAR TV launched in November
1996

Headquartered in Singapore and broadcasting from a 60,000 sq feet

state-of-the-art facility

Local offices in India, China, Taiwan, Hong Kong and Korea - MBC-ESPN

(V)
ESPN & STAR Sports - two distinct brands, both available in all markets
14 channels across the region

Covering 24 countries in Asia, with over 142 million homes having access E’q_rum ‘”& 48

to ESPN and 68 million homes with access to STAR Sports

In all, over 200 million people can watch ESPN & STAR Sports every day
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why ST <Rk

§ A large distribution across Asia’s expansive geography

§ Offer localized feeds to meet client customized

requirements and viewer preferences.
ﬂ dusiim
§ The best of sport from around the world
§ Our properties are BIG and reach more people
than entire programming on other regional
§ We customize our associations to client benefit
§ We closely work with trade partners to deliver strong | —

ROI results.

broadcasters
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Capital TV partnership with ESPN/STAR Sports to promote
Sport & Leisure in Thailand

With its extensive reach and ability to target distinct geographical regions, ESS provides

an ideal platform to build a following for various sports and entertainment genres

A variety of sports federations, corporate clients, content producers have leveraged

ESS’s unique distribution and production attributes to achieve the following objectives: -Ovs I M‘

== SINGAPORE=—
- INTERNATIONAL
. TRIATHLCI'H 2006

o Build a following for new or niche sporting events, genres or formats

0 Extend visibility of on-ground partners to on-air coverage

0 Produce programming for clients by leveraging ESS expertise in sports television

production

Nisantara

2006
Aid In corporate communication initiatives by providing on-air visibility

Over 35 clients have placed original programming worth over 1000 hours with ESS in the

last 3 years
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Program Examples:

e ESS offers a suite of options and customized solutions to suit all
requirements; from single episode airings to long term multi-event
contracts

e Some of the clients ESS has worked with are:

Asian Golf Tour: Showcasing the best of Asian golf including a mix of LIVE
coverage, tour highlights and weekly magazine shows. Covers more than
300 hours of programming over a 5 year period

L1t

World Touring Cars Championships: A global, 10 event calendar that is
being showcased on ESS with attached sponsorships

PETRONAS Challenge: A 6 episode series showcasing PETRONAS sponsored
vehicles attempting an motor endurance challenge across Indonesia

Macau GP: One of the highlights of Asia’s motorsport calendar is supported

by ESS with extensive production initiatives and coverage of the entire race

Osim Triathlon: Single episode on-air visibility for a sponsorship initiative

of Osim, inclusive of complete production by ESS

E:l'l—l® % SPORTS espnstar SPORTS MOBILE ESr-11



Raimon Land: SPONSOR ENTITLEMENTS

As part of the program placement package, sponsors of the program would be entitled to on-
air exposure via Promos (across ESPN/STAR Sports networks)

Opening & Closing Billboards, Break Bumpers and TVC's

Entitlements are available across the beams of STAR Sports - SEA, Asia, India, Hong Kong and
Taiwan.

Entitlements: Half hour content

1 airing + | repeat

30 promos per beam (Total - 150)

1 opening and closing billboard per episode (2 per beam - Total: 10)
1 break bumper per episode (2 per beam. Total: 10)

2 X TVC spots per episode (4 per beam - Total: 20)
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Go! Asia - Thailand

Go Asia:THAILAND - Sport & Leisure series:

A series of half hour episodes showcasing Thailand as a great sport
and leisure destination. A combination of action and high-end
lifestyle.

Including some of Thailand’s new adventure and eco-friendly sporting
events.

Including:

Sailing: Featuring Thailand’s key sailing regattas - Phuket, Pattaya &
Samui, water-sports action & events.

Eco-sport: Cycling, runs and cross-country.
Adventure sport: Dragon boating, Rafting, triathlon, challenges
Top golf courses - including tips at each course from a local pro.

Plus: Thailand’s finest lifestyle: Villas, condo, resorts and spas. Where
to invest in paradise and where to relax and chill-out after the
activity or the game. Each episode will feature a stunning lifestyle
component.
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SPONSORSHIP SUMMARY:

e 1 original and 1 repeat airing of the program's across STAR SPORTS networks (unless
specified by the client)
e Supporting entitlements for sponsors of the program with a maximum of 4 sponsors.

The sponsors entitlements entails:

Sponsor Promo Tags

= The programme Promo will be followed by a tag that features your corporate logo on screen for a minimum of four
seconds.

e The voice-over reads “This STAR Sports broadcast of the Asian Tour is brought to you by.........

= These will run throughout the week and at different times of the day prior to the actual broadcast giving you the extra

mileage on potential target audience.

Opening & Closing Billboards

« The Opening & Closing billboards will appear at the beginning and at the end of each program.
= Your corporate logo will be featured for a minimum of four seconds.

« The voice-over reads “This STAR Sports broadcast of the Asian Tour is brought to you by.........

Break Bumpers
« The break bumpers appear before the commercial as a transition between the programme and the advertising break.
« The break bumper will feature the sponsor’s logo for approximately three seconds.

Commercial Spots
= This proposal is based on commercial spot length of 30 seconds.

Product Exclusivity

= The sponsor will receive product exclusivity in the agreed upon product category for all the sponsorship elements i.e.
Title, Sponsor Promo Billboards.

e There will be a 60% product exclusivity on commercial spots - no competitor’s product will be able to advertise in the
specified category, in commercial breaks featuring the sponsor’s commercial.
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ESPN STAR SPORTS FOOTPRINT
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4B STAR Sports
Distribution by Country

Star Sports SEA 4,780,761 Star Sports Asia 25,916,748
Philippines 944,984 China 19,777,100
Thailand 396,100 Korea Republic 6,139,648
Malaysia 1,807,630
Indonesia 267,641 Star Sports India 32,252,000
Brunei 24,701 India 29,900,000
Korea 1,012,794 Bangladesh 842,000
Vietnam 309,252 Pakistan 1,300,000
Others 17,659 Nepal 150,000
Sri Lanka 60,000
Star Sports Singapore 317,000
Singapore 317,000
Star Sports Hong Kong 739,200 Star Sports Taiwan 6,035,000
Hong Kong 739,200 Taiwan 6,035,000

TOTAL : 69,027,915 Subscribers

As of April 2007. Others includes Macau, Papua New Guinea, Cambodia
** Total figure is exclusive of Korea in SS SEA
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